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Pe3yAbTATbl 30 MAU AeAOBOU AKTUBHOCTH
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UHAEeKC RSBl 0OOHOBUA UCTOPUYECKUU MAKCUMYM, OTPOXKAS
pPEeKOpPAHOE YCKOpEeHHUe OM3HeC-aKTUBHOCTHU
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Maunckue aApamsepbl pocTa UHAEKCA RSBI: KOMNOHEHTDI
KpeAuTbl 1 UHBECTULLUMU

N3meHeHHe nHaeKkca RSBl M ero KOMNOHEHT, B MYHKTAX
M3meHeHne mecaL, K mecsLy

-
* [IpOACGXKMU: HECMOTPS HO HEOOAbLLIOE pocT ‘ ‘ f f i
CHMXKEHME, C CDEBPAAT OCTAETCH B 30HE A s 48 i
POCTA 30 CYET COXPAHEHMS BbICOKOTO 570 569 R i
ontnmmima MCI1 524 ¢ o i
500n. -- - 1:

= KaApbl: AEPXUTCA BOAM3M MCTOPUHECKOTO i
MAKCHUMYMAQA 30 CHET CTPEMAEHMUS .
OU3HECA PACLUMPATL LLUTAT, HECMOTPS HA , :
HAMNPSXKEHHOCTb HO PbIHKE TPYAC cnan MpoaaXu Kaape KpoeanTb NHBECTMLIM i

1

B Anp.24 B Mai 24

= KpeAUTbI: TOKXKE Y PEKOPAHBIX YPOBHEN -
NoBbILLEHUWE AOXOAOB MCI1 HMBEAMPYET

BAUAHME BbICOKMX CTABOK
pocT

* UHBeCTUUMUU: OOHOBMAQ MCTOPUYECKME

MUKM 30 CYET AKTMBHOTO PACLLIMPEHMS
BU3HECA M AMBULIMO3HbBIX MAOHOB 500 n. AMIIII

v
cnaa

N3MEHEHUE TOA K TOAY

Mpoaaxm Kaapesl KpeanTbl MHBeCTMLMM
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McTodHmk: MCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research m Man 23 ® Man 24



MoAoXuTeAbHAs TeHAeHUMus B npoAakax MCIl coxpaHseTcs
HaO dPOHEe YCTOMYUBOrO BHYTPEHHEro cnpoca

= KOMMOHEHTA MNPOAOXKM C GOEBPAAT ACPXKMTCA B 30HE POCTA

* HeBOAbLLOE CHUMXEHME KOMMOHEHTblI CBA3AHO C POCTOM AOAM MECCUMMUCTOB A0 19% MCI1 (+3 n.n.). B
LLEAOM OMNTUMMUCTbI MO-MPEXHEMY AOMUHUPYIOT — 37% OXMAQIOT YBEAMYEHMSA BbIPYYKM, DTO BOAM3MU
MAKCMMYMOB C HOYOAQ HODAIOAEHW

= PAKTMYECKAS CUTYALMSA CO CObITOM OCTAETCH OTHOCUTEABHO CTAOMABHOM: POCT BbIPYYKM OTMETUAM 21%
(+2 n.n.) KOMAOAHUKU (MOKCUMYM C cbeBpaas 2022 roaaq); cxoxe, ¢ 30% A0 32%, BbIDOCAQ AOAS
PECMNOHAEHTOB, OTMETUBLLMX CXXATUE MPOAOXK

RSBI Mpoaaxu Aoasa MCb, OTMeTHBLUUX POCT U NAAEHUE BbIPY4KH
(OTMeHaIoTCa PAKTUHECKME U OXKMAOEMbIE M3MEHEHMUA MOKA3ATEAS)
OCT
P 43%
36% 37%

cnaa 3

AMp. Maw MioH.I1

B POoCT CpakT PocTt nporHos
McTodHmk: MCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research B CokpatlleHme qoakT CokpalLeHue nporHos



busHec HaOMepPEeH NOBLILWATbD HaOeM, HO KAAPOBAA HANPSAXKEeHHOCTDb
NMPOAOAXAET ero CAep>XxXmBaTb

= KoMnoHeHTa KaaApbl OCTOEeTCq BOAM3M PEKOPAHOINO YPOBHH, POCT CAEPXMBAETCH COXPOAHSIOLLLMMCS
AEOUMLMTOM KAAPOB

* [IPEANPUHUMATEAU MO-MPEXHEMY OMTUMMUCTUYHBL: TPETb OMPOLLEHHbBIX MAQHUPYIOT HOPALUMBATL LUTAT,
TOETUN MECHLL MOAPIA HA MUKOBBIX YD OBHSX

* B HaCTOALLLEE BpeEMS BM3HECY YAQETCS YAEPXKMBATb CMELMAANCTOB: AOAT COKPALLLEHMM CHM3MAQCH AO 17% B
CpaBHeHUU C 18% mecauem paHee, Takke 17% — CMOTAM PACLLMPUTb LUTAT

RSBI Kaapbli Aoasa MCB, 0OTMETUBLUMX POCT U COKPALLLEHUE NEePCOHAAA
(OT/v\e‘-IOIOTCH CbOKTl/I‘-IeCKI/Ie N OKMAQEMbIE M3MEHEHMA I'IOKC13OTe/\$|)
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McTodHuK: TICB AHOAUTUMKA, AHOAMTMYECKMIM LLeHTP HAPU, Magram Market Research B CoKpaLLLEHWE dOAKT COKpPALLLEHWE NPOTHO3



[MpeANPUHUMATEAN, HECMOTPSA HO CTABKMU, MO-NPEXHEMY
OKTUBHO KPEAUTYIOTCS

= KomMnoHeHTa KpeauTbl BEPHYAQCH HA MUKOBbLIE YPOBHM: POCT AOXOAOB U OMTUMMUCTUYHBIE OXMAQHMS MO
OU3HECY MEePEBELLUMBAIOT YBEAMYEHME CTOMMOCTU KPEANTOB

* BTOpOM MeciL, pacTeT CnpocC HA UHAHCUPOBAHME — 40% MCI1, MOKCUMMYM 30 2 TOAQ, YXKE MMEIOT KPEAMT
MAM OOPATUAUCH 3A HUM B MAE

"= YCTOMYMBOCTb BHYTPEHHETO NOTPEOAEHMS B YCAOBMAX MOBbILUEHHOM MHMAILMM CTUMYAMPYET MUHTEPEC
OM3HECA K OMHOHCHMPOBAHMIO TEKYLLLEMN AEITEABHOCTH

RSBI KpeauThbi AVHOMUKA CNpPOCA HA KPpeAUT

0 AnHammka cnpoca MCIT HO KpeAUTbI

pocT
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60,1
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50,0 m.
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McTodHmk: MCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research



AoAas 0A0OpPEHUU KPEeAUTOB HO OAN3KOM K MMKOBOMY YPOBHE

= AO 32% YBEAUMYMAOCH AOAS YAOBAETBOPEHHOTO CMPOCA, APAMBEPOM CTAA POCT KAK AOAM MOAYHMBLLMX

HOBblE KpeAUTbl AO 17%, TAK 1 yXKe nmetomx A0 15%

* HeyYAOBAETBOPEHHbIM CMPOC YYTb CHMU3MACS, AO 8%, 1 OCTAETCH BOAM3U UCTOPUYECKMX MMHUMYMOB
* B pe3yAbTATe 30 MECHL, AOAT OAODPEHUM, CPEAU MOACBLLIMX 3A9BKM HA KPEAMT, BIPDOCAQ A0 71% (70%

MECAIALLEM PaHeE)

OTHoweHne MCB K AOCTYNMHOCTU KPEAUTOB
3a nocAeaHue 3 mecaua

AoAsi 0AOBPEHMN HA 3ASABKU MO KPEAUTAM K YUCAY UX
NOAQBLUMUX

—8— AOA 0AOBPEHMM K MOACBABLLMAM 30SBKY HO KPEAMT

H [TOAYYMAU KPEAMT B
OTYETHOM MNEPUOoAE

B He 0AOBPUAM B OTHETHOM
nepuoae

Y>Xe eCtb KpeauT
B He NbITAAUCh MOAYYMITb, T.K.

HEeT YBEPEHHOCTU B
OAODBPEHUM KPEAMTA

32%
29%

CpeaHee 3a 3 roaa
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McTodHmk: MCB AHOAUTUKA, AHOAUTHMYECKMM LeHTPp HAPU, Magram Market Research



UHBECTULLMOHHASA AKTUBHOCTb OM3HECA MHTEHCUBHO pacTeT B
YCAOBUAX obLLero aKOHOMMYEeCKoro POCTA

= KOMMOHeEHTa  MHBECTUUMM  OBHOBMAQ  UCTOPUYECKMM  MAKCUMMYM  — noTpebHocts  MCIT B
MACLLTABUPOBAHMM BU3HECA MOBbILLIAETCH

* KOMMNOHUM  PEAAMIYIOT MMEIOLLMECSH BO3MOXHOCTU  AAR  paclumpenns: 27% MCIT  HApALLMBOAMK
MHBECTULMU, 4TO HO MAKCUMYME C cepeamHbl 2021 roaa

* MHBECTMUMOHHbBIE MAQHbI TAKXKE DOAEE ONTUMMUCTUYHBI: HOMEPEHDI HOPALLIMBATL BAOXKEHUSI 36% KOMMAHMIMA
— 3TO PEKOPA 30 BCE BPEMSI HODAIOAEHMMN

RSBl MHBecTHLMH Aoas MCB, 0OTMEeTUBLUMX POCT U COKPALLLEHUE UHBECTULLUU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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NcTodHMK: TICB AHOAUTHKA, AHOAUTHMYECKMM LeHTPp HAPK, Magram Market Research



UHAEKCbI CpeAHEero U MUKpobusHeca o6GHOBMAKU PEKOPADI

* IHAEKC CPEAHEr0 OU3HECO MEPENUCAA UCTOPUHECKME MOAKCUMMYMbI 30 CHET YAYHLLUEHUS CUTYALMM C
JAKTUHECKMM COBITOM U MHBECTULIMAMM, CNOCOOCTBOBABLLMM MOBbILLEHUIO AKTUBHOCTM B KPEAMUTOBAHMM

* IHAEKC MMUKPOBMU3IHECO 30KPEMMACS B 30HE BbIPDAXKEHHOrO POCTA 30 CYET YCUMAEHMUS KPEAMTHOM WU
MHBECTULIMOHHOM AKTUBHOCTM, HUBEAMPOBABLLMX HETATUBHOE BAMSHUE CMAAC AOAKTUYECKMX MPOACXK

= RSBI maAoro GmsHeca, EAMHCTBEHHbIM, HEMHOTO CHM3UACSH, HO OCTAACS B 30HE YBEPEHHOTO pocta. MCII
MEHEE ONTMMMUCTMYHbBI B YOCTM HOMMA, A TAKXKE HECKOABKO YALLLE MOAYYOAM OTKA3 B IOUHAHCUPOBAHMM

AvHamuka nHaekca RSBI no pasmepam 6usHeca

+1,0 -1,2 +5,6
pocT MUKpPO MaAbI —— CpeAHmi
63,6
60,1
55,0
50,0 0. ccememeemmmmmmmmo oS e T
CHGA§$%:’55§5£§8%%$QQ’5f<5 C 5 ¥/ ¢ 8 d 43
>~ 8 = g282<fozqgre 2 i=z22<f0zxgxg @z
2022 2023 2024

McTodHmk: MCB AHOAUTUKA, AHOAMTUYECKMM LeHTPp HAPU, Magram Market Research



UHAEKCbI BCEeX KAIOYEBbIX BUAOB AEATEABHOCTU BAN3KU UAM
HOXOASTCS HO PEKOPAHbIX YPOBHSAX

= B CEeKTope TOProBAU - HOMOOAEE 3AMETHOE YCKOPEHME POCTA ASAOBOM OAKTMBHOCTM OAQroAdps POCTY
CNPOCA HA KPEAMTOBAHME W MHBECTULIMOHHOM OKTUBHOCTU

* CMMBOAMYECKM BbIPOC MHAEKC B MPOWM3BOACTBE: CMAA B AOOKTMYECKMX MPOAAXKAX OblA KOMMEHCUPOBAH
MOBbILLIEHMEM AKTMBHOCTU KPEANTOBAHMS

= RSBl B cdoepe YyCAYr, EAMHCTBEHHbIM, HE3ZHAYUTEABHO CHM3UACS. 30 MECHLL €O KAKOYEBLIE KOMMOHEHTbI
NPAKTUYECKM HE M3MEHMAMCD: MO-MPEXHEMY HAOMBOAEE CUABHO CMOTPITCS KaAPbI 1 MHBECTULLMM

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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MCI cH4UMTAIOT, 4HTO NOAYYUTb KPEAUT CTAAO A€rye

Kak Bbl cuuMTaeTe, Aerko AM B HacTtosLee BpeMs NOAYHYHUTb B 6aHke
KpeAUT HaO KOMNAHUIO UAU CAOXHO?

Aoag MCIT, OTBETUBLLMX (AETKO
65% 65%

56% 55%

HOS0pb 2023 52% 48%

AErko

CAOXHO

TOProBAs Cdoepa yCAyr [MpOoKM3BOACTBO

HO$.23 B aO.24

. Cdoepo TOPIroBAU, MPEMBAEKAKOLLLAA B OCHOBHOM O60pOTHbIe KpEAUTDI, HaMbOAEeE MO3UTMBHO OLLEHMBAET
AOCTYINMHOCTb KPEAMNTOBAHMA

= B cdoepax NPOM3BOACTBA M YCAYT AOAS ONMTMMMCTOB 30 MOATOAC 3AMETHO BbIPOCAC HO COOHE MPOLLECCOB
MMMOPTO3AMELLEHUS U YBEPEHHOCTU B COXPAHEHMM DAQrONPUITHOM SKOHOMMYECKOM KOHBIOHKTYObI

McTodnmk: NMCBb AHaauTka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK



OCHOBHbIM NMPENSATCTBUEM AASl NMOAYHEHUA KPEAUTA OCTAIOTCA CTABKU U
BbICOKUE TPEOOBAHUSA MO 3AAOTaM

Mo4yeMmy, Ha Ball B3ragA, CeMHAC CAOXHO NOAY4YUTb B 6aHKe KpeAUT Ha KomnaHuio? (cpeaun Bcex MCH)

BOHKM MPEAACIaOT CAMLLIKOM BbICOKME MPOLEHTHbE s 38%
CTOBKM 37%

33%

|
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BaHkM TPEBYIOT CAULLKOM DOALLLIOM MAKET AOKYMEHTOB AAT I 26%
0AO0BpPEHMS 28%

- 1
BAHKM HE AQHOT KPEAMT HO AAUTEABHBIM CPOK 167

BaHK He paboTaeT C HaLeW OTPACAbIO E— 67%)

TexHuvyeckme

|

|

|

|

|

|

|
] |
AOATOE PACCMOTPEHUE 3A9BKM HO KPEAMT }g 4 |
|

|

|

|
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HeAOCTATOYHbIM CPOK AEATEABHOCTU KOMMNOAHMM 5% acneKTbl |

B Mman.24 HO4.23

= Bboaee 1petn MCI B TEKYLUMX YCAOBMSAX HE OOACACIOT, HO MX B3rASA, AOCTATOYHbIMM COUHOHCOBBIAMM
PECYPCAMM, YTODbI AETKO MO3BOAUTL CEDE KPEAUTOBAHME

= [IpoBAeMbl C MOATOTOBKOM MAKETA AOKYMEHTOB BCE €LLE PACMPOCTPAHEHbl, HO AOAS OTMETMBLLMX MX
CHUXAETCS — NPEANPUHUMATEAM PA3BUBAIOT KYALTYPY BEAEHMS OTYHETHOCTU U MACHUPOBAHMS

McTodnmk: NMCBb AHaauTka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK



AKTUBHOCTb 6AHKOBCKOro kpeamtoBaHua MCIl npeB3oLAa AOKPU3UCHbBIN
YPOBEHb

Kakue 13 BUAOB AONMOAHUTEABHOIO d)MHGHCMpOBGHMﬂ NMPUBAEKAAQ Bawa
KOMNAHMSA 30 NOCAeAHUe 12 mecsueB?

BOHKOBCKWE KPEAMTHI OT MMEH I 207,

MNPEANPUATIS 16%
AVBUHT _]5% 19%
3QUM Y BAM3KUX MAM ADYTHX YOCTHBIX AV, I 107, 13%
YOCTHbIE MHBECTULY ;%
AbTOTHbIE KPEAMTBI _4%6%
[OCYAQPCTBEHHbIE CYBCUAMM, TPAHTI _3% 6%

BAHKOBCKME KPEAMTHI OT MMEHV I 5%
dPU3MYECKOro AMLLA S

B Mmon.24 T ceH.21

KaXAbIM M4TbIM NPEANPUHUMATEAD MPUBAEKAA KPEAMT OT MMEH MPEANPUATUA 3A NMOCAEAHUU TOA, POCT
CTABOK AMLLIb CAEPXMBAET MO3UTUBHYIO AMHOMMKY

[NMPEeANPUHUMATEAM TAK >XE YACTO MOAb3YIOTCH AM3MHIOM, KAK M OepyT OAHKOBCKME KPEAMTbI, YTO
CBMAETEABCTBYET O BbICOKOM 2A0AOEKTMBHOCTU MHCTPYMEHTA

McTodnmk: NMCB AHaauTmka, Magram Market Research



Yawe Bcero MCI cchep TOproeam U ycAyr 6epyT B KpeAUT oT 1 A0 5 MAH
pyoAeun

Ha kakylo cymMmy Bbl MOAYHYUMAM BAHKOBCKUM KPEAUT AAS Bawuen komnaHumn?
(pecnoHAEHTbI, KOTOpPble 6PAAU KPpeAUTbl B NOCAeAHMeE 12 mecsaues), pyo.

: 29%, : TOProBAs 39%
I 19% )
| [ )
8% 5% | : 12% 13% 14%
| ; EE
|
<500 tbic. 501 -999 1hiC. | 1-4,9 MAH : 5-9.9 MAH 10-19,9 MmAH 20 - 49,9 MAH >50 MAH
|
|
|
: 33% : Cdoepa ycayr 3; %
| A [ |
12% _—_— AL 10% 12% 9%
| | B ==
<500 tbic. 501 - 999 ThiC. : 1- 4,9 MAH : 5-929MAH  10-199 MAH 20-49,9 MAH  >50 MAH
L J
MPOM3BOACTBO 591%
21% { 22% 23% |
% 79% 10% 14%
<500 tbic. 501 -999 1bic.  1- 4,9 MAH 5-9,9 MAH 10-19,9 maH 20 - 49,9 MAH >50 MAH

= 59% MCIT Npon3BOACTBEHHOM CcAepPbl BePYT KpeanTbl HO Cymmy Boaee 10 MAH pyO., B TOM Ymcae 23% -
boaee 50 MAH py6., YTO CBA3ZAHO C BbICOKOM KAMUTAAOEMKOCTbIO DM3HECA M DOAEE KPYMHBIM PA3MEPOM
NpeAnPUATUA

McTodnmk: NMCB AHaauTmka, Magram Market Research



boAaee noaoBuHbI MCI1 06y4yaeT COTPYAHMKOB 30 CBOMU CYHET

MpeaAnpuHMMmaeTe AU Bbl LLATU AASl NOBbILLEHUS NPOdPECCUOHAABHOM
KBAAMCOMKALUMU BALLMX COTPYAHUKOB?

AQ, 30 CcHET KOMMAHMU

Ad, KOMMNAHUE KOMMEHCUPYET 3aTPAThbI HO _ 21%

oby4yeHue, BbIBDPAHHOE COTRYAHUKOMM 16%

HeT, KOMNAHKWA HE KOMMEHCUPYET 3aTPATbI HA _ 19%
oBy4eHue, BbIBPAHHOE COTPYAHUKOMM 26%

CneunaabHoro obyyeHus He Tpebyetcsa / He _ 1%
obydyaem 10%

B Mman.24 © 9HB.23

BbicOKQS TFOTOBHOCTb MPEANPUHUMOTEAEN BKACABIBATHCS B OOYy4YEHUE COTPYAHMKOB BbI3BAHO POCTOM
NPEANPUHUMATEABCKOM KYABTYPbI M BOCTPEOOBAHHOCTBIO MOBbILLEHMS KBOAMJOUKALIMM KAAPOB B YCAOBMSX
LLMADPOBM3ALLMM U OKTUBM3ALLMM MPOLLECCOB MMMOPTO3AMELLLEHMS

McTodnmk: NMCBb AHaauTka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK



L (o]

Msrkne HaBbIKM CTAHOBATCSA OoAee BocTpeboBaHbl y MCII

Ha pasBuTHe KakMx HaBbIKOB GbIAM HaNPABAEHbI 06y4aiowmue
MeponpuUaTUS AAS COTPYAHUKOB, KOTOPbIE Bbl NPOBOAUAU B 3TOM roay?

Pabota ¢ 06OpPYyAOBAHMEM . 35%

- - ]
ByXraATEpCKMM M HOAOTOBbIM Y4eT 257

]
KomnbloTepHAS IOAMOTHOCTb 16%

Hard skills

|
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|

|
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e 2170 |
PaboTa co cnew. KOMMNbIOTEPHbLIMM MPONPAMMOMMU 299 :
|

|

|

|

|

MaPKETUHT 1 PR-NpoABMXKEHME _10% 14%

HaBbIKM MPOACK I 247,

Y I
AUYHbIE YMNPABA. HOBbIKM U TAMM-MEHEAXKEMEHT 15%

(o]

|
BeAeHMe AEAOBbIX MEPETOBOPOB/NEPEMUCKM 1%

(o]

POPMUPOBAHME U YNPABAEHME KOMAHAOM, HR _678% Soft skills

B Mman.24 HB.23

Pacrtetr 3amHTEPEeCOBAHHOCTE MCI1 B PA3BUTUM AMYHBIX KAYECTB M MNEPCOHAABHOM 3CPAEKTMBHOCTM
NEePCOHAAQ, BOAEE AKTYAAbHbIX B YCAOBMAX NPOLLECCOB MMMOPTO3AMELLLEHUS M LMADPOBM3ALMM, KOTOPbIE
TpebyloT BoAbLLEN TMOKOCTM U AAQMNTUBHOCTM BU3HECA K PbIHOYHBIM PEAAMAM

CpeAn XXeCTKMX HAOBbIKOB HOMDOAEE MOMYASIPHbIM OCTAETCA O0y4YeHme pabote ¢ obopyaoBaHmem u MO

McTodnmk: NMCBb AHaauTka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK



MCI cTaAm 4yalLe AeAdTb TPAHCTPAHUYHbIE NAATEXMU

OcyLLeCcTBASIAA AM BalLa KOMNAHUSA TPAHCTPAHUYHbIE NAATEXM 3a
NOCA€AHUEe WeCTb MecsueB?

AOAS OTBETUBLLMX (AQN

28%
\27%
24%
21%
5" 20%
17% /v
9%
5%/ I
Cdoepa ycayr [NMoOU3BOACTBO TOProBAs Mo scem MCIN

CEeH.23 Enmaon.24

MCI1 cdbep TOProBAM U YCAYr BCE 4YALLE AEAQIOT TPAHCIPAHUMYHbBIE MAATEXM KAK BCAEACTBME PA3BUTUS
MEXAYHAPOAHOIO COTPYAHMYECTBA, TAK M HO dOOHE Y>KEeCTOYEHMI CAHKLIMOHHOTO PEXMMA

BbICOKQOS 4OCTOTA MCMOAb3OBAHMS TPOHCTPOHMYHBIX MAQTEXEWM B MPOM3BOACTBE CBA3AHA C OOAbLLEMN
30BUCHMMOCTBIO OT MMIMOPTHBIX MATEPUAAOB M KOMIMAEKTYIOLLMX, O TAOKXE C PA3BUTUEM DKCMOPTA

McTodnmk: NMCBb AHaauTka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK



MCIl cTaAaM 4awe UCnbITLIBATb

Nnpo6AemMbl C TPAHCTPAHUYHbIMMU

NAATEXAMU HA dDOHe yYXeCTOo4eHUda COQHKULMOHHOIo pexxmma

C KaQKMmMu NPOBGAEMAMU B OCYLLLECTBAEHMU TPAHCTPAHUYHbIX NAATEXEN
CTAAKMBAAQCH Bawla koMnaHus 30 NOCAeAHUE WeCTb MecaueB?
(cpean MCI, oCyLLECTBASBLUNX TAKUE NAATEXM)

OTka3 OAHKA B MPOBEAEHUM NACTEXA

3AAEPXKKM CO CPOKOM MPOBEAEHMUS
NAQTEXEN

TpeBbOBAHUS AOMOAHUTEABHBIX AOKYMEHTOB
AAS TIOATBEPXKAEHMSA NAQTEXEMN

30BMCOHME NAQTEXA

OT1ka3 BAHKA OCYLLLECTBALTL NAQTEX Oe3
OOBACHEHUS MPUYMH

CAMLLIKOM BbICOKQAS KOMMCCHS 30 MEPEBOA

B Mmon.24

I 557,
53%

I 1%
51%

—— 57 %
43%

CceH.23

Y>XeCcTo4eHMe CAHKUMOHHOTO PEXMMA HETATUBHO MOBAMIAO HO MEXAHM3MbI TPAHCIPAHMYHbBIX PACYETOB:
65% MNPEANPUHUMATEAEN CTOAKMBAAMCH 30 MOCAEAHME TMOATOAQ C OTKA3OM OOQHKA B MNPOBEAEHUMU
NAQTEXA, O OOAbLLE TMOAOBUHBI — C 30AEPXKAMM U 3ABUCAHMEM TMAATEXEU MAM TPEDOBAHUIMM

AOTMOAHUTEAbHBIX AOKYMEHTOB

McTodnmk: NMCBb AHaauTka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK



PacTteT Aoas MCI1, MCNOAB3YIOWUX IOCHb B TPAHCTPAHUYHBbIX pacyeTax

McnoAb30BAAA AU BalLla KOMNAHUSA AASl NPOBEAEHUSA NAGTEXeMu 3a
NOCAeAHHE 6 MecsLLeB CHeTa B CAGAYIOLWHUX BAAIOTAX?

18%

17%

12%

9%
8%

Espo tOaHb Bce MHOCTPAHHbIE
BAAIKOTbI B LLEAOM

AOAACP

CEH.23 Emmman.24

Kutam OCTAETCS FAQBHbIM KOHTRArEHTOM B YACTM MMMOPTA M OKTMBHO HAPALLMBAET 3HAYMMOCTb B YOCTU
akcnopTa: A0 12% BbipoCcAQ AOAS MCII, OCYLLECTBASBLLUMX PACYETbI B IOAHIX, NPM 3TOM B cdoepe
NPOM3BOACTBA OHA (17%) ACXKE 4yTb BbILLE, YEM Y OPrAHM3ALMKM TOProBan (16%) — npeaAnpmatms
YCTAOHQBAMBAIOT MPSMbIE KOHAAbI CBA3M C 3APYOEXKHBIMM KOMMAHUIMM

McTodnmk: NMCBb AHaauTka, Magram Market Research, AHaAnTHYeCKmin LeHTp HAPK



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT mHAekcaA RSBI 3a anpeab 1 mam 2024 r.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI
O6WMUIA  MUKPO-  MAAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO CCPEPA  MOAOAEXHBIM  XXEHCKOE
OusHec OusHec  Bu3Hec YCAYT npeAnp-Bo
dakmeckoe MV 44,5 40,8 47,5 49,1 43,9 45,8 44,1 61,8 45,1
3Ha4eHme anpeab 44,6 42,6 48,3 40,4 41,5 49,7 43,9 54,3 43,6
Mpoaaxm
Oxacemoe M 59,4 57,7 60,8 61,6 59,1 61,1 58,5 72,3 60,0
3Ha%eHne anpeab 60,1 58,7 62,3 58,4 60,0 61,0 59,5 59,3 59,6
Bakmmieckoe MV 50,4 48,2 51,2 56,7 49,8 51,0 50,7 62,0 50,2
3Ha%eHme anpeab 49,7 47,0 52,0 52,7 48,4 50,2 50,7 57,0 49,4
Kaapbl
Osacemos M 63,4 61,3 63,7 70,5 61,3 65,8 63,6 71,7 63,4
3Ha4eHne anpeab 64,3 61,2 67,5 65,9 59,6 69,5 65,1 70,3 62,1
dakmieckos MV 61,5 57,0 64,6 69,0 62,3 66,1 57,1 62,0 63,7
KpeanTsbl
3Ha%eHne anpeab 60,1 54,6 65,7 63,2 60,8 62,5 57,3 63,9 63,7
dakmmieckoe MV 59,9 55,9 62,9 65,7 59,8 63.8 57,0 67,4 58,2
3Ha%eHme anpeab 57,5 52,7 63,4 57,1 55,8 61,7 56,0 65,6 54,8
MHBECTMLIMM
Osacemos M 65,8 63,9 66,5 70,8 66,2 67,3 64,1 73,6 63,4
3Ha4eHne anpeab 64,3 61,5 67,0 67,0 62,2 67,4 64,1 66,4 60,7

McTovHuk: MCB AHaamtnka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCSH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI

‘| OGLL{EPOCCUWCKAA OBLLIECTBEHHARA OPTAHM3ALIMA MAJIOTO M CPEJHEMO NMPEANPUHUMATENTLCTBA


https://www.psbank.ru/Business/RSBI

