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UHAekC RSBl COXpAHUA CUABHbBIE NO3ULLUK B UIOHE,
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AeAOBYIO OKTUBHOCTb OM3HECA NoAAepPXAAU MPoAaXH U
KaApbli

N3meHeHHe nHaeKkca RSBl M ero KOMNOHEHT, B MYHKTAX
M3meHeHne mecaL, K mecsLy
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AKTUBHOCTb B MPOACKAX pacTeT Ha dooHe 6ypHOro
3KOHOMMYECKOro pocTda

= KOMMNOHEHTA MPOACXM C CPEBPAAS YAEPXKMBAETCS B 30HE POCTA, 4yTb MOAPOCAQ B MIOHE 30 CYET
YAYHLLEHUS CUTYALM C GOAKTUHECKMM COBITOM, — CAEACTBMSA YCTOMYUBOCTUM BHYTPEHHETO CNPOCA

= PAKTUYECKME MPOACXKM BbIDOCAU Y 24% KOMMAHUM - DTO MOKCUMYMbI C OKT96pg 2021 roaa

» 34% MCI1 pacCYmMTbIBAIOT HA AQAbBHEMLLMIM POCT BbIPYYKM, YTO OCTAETCH MUCTOPUYECKM BbICOKMM
NOKA3ATEAEM

RSBI Mpoaaxu Aoasa MCb, OTMeTHBLUUX POCT U NAAEHUE BbIPY4KH
(OTMeHaIoTCa PAKTUHECKME U OXKMAOEMbIE M3MEHEHMUA MOKA3ATEAS)
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MpeANPUHUMATEAN 3AMOTUBUPOBAHDbI PACLUMPATD LUTAT

= KOMMOHeHTA KaApbl AOCTUIAQ MAKCUMAABHOTO 3HAYEHMUS 30 BCE BPEMA MCCAEAOBAHMS

= ONTMMM3IM MPEANPUHUMATEAEN B MIOHE OLLLYTUAMO BbIPOC: HOHUMMATb HOBbIX COTPYAHMKOB MAQHUPYIOT 37%
OMPOLLEHHbIX — 3TO MAKCUMYM 30 BCE BPEMS HODAIOAEHMM

= Cutyaums ¢ OAKTMHECKMM HOMMOM CMELLAHHAA. C OAHOM CTOPOHbI, OM3HEC CTPEMMUTLCH OCYLLLECTBAATL
Haoem — pekopaHas A0AS MCIT pacumpaaa wrar (19%). C apyromn, — MCI1 noka He yAQeTCs B MOAHOM mMepe
PEAAM3OBATL MAQHbI MO HAMMY B YCAOBUIX A€OULIMTA KOAPOB M AOPOXAIOLLLETO TPYAQ B CTpaHe, 18% (+1
n.n.) MCI1 1epaeTt Kaapbl

RSBI Kaapbli Aoasa MCB, 0OTMETUBLUMX POCT U COKPALLLEHUE NEePCOHAAA
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pocT 35% 33%

........................ »
57,4 381
]7% .................. » ]9%
50,0 n.
47,9
-6% 6% -5%
................................... >
CNOA €800 I<5I gy E8005I<5ILsYe8835¢L 7% -18%
T 0 9 O IO Q O IO
cg25328<80Eqxgl5328<80Eqng %38
2022 ‘ 2023 ‘ 2024 ‘ Ma MioH.T o.M
B POCT CoaKT PocTt nporHos

McToyHmk: MCB AHQAUTUKA, AHOAUTMYECKMM LeHTP HAPU, Magram Market Research B CokpatleHme doakT CokpallieHue nporHo3



Cnpoc HAO KpeAUTbl 4yTb OCAAO HaO POHE BbICOKUX CTABOK

= KOMMNOHEHTA KpeaAmnTbl OTOLLIAQ OT MMKOBOTO YPOBHS BBMAY CHMXXEHMS B YOCTM YAOBAETBOPEHHOIO CrpoCca
MCIT1 1 NOBbILLEHUNS HEYBEPEHHOCTM BU3HECA B OAODPEHMM 3AMMA

* CnpoC HA PUHAHCUPOBOHUE HEMHOTO CHM3MACTY — A0 39% MCII, ocTtaetcqs AOCTATOYHO BbICOKMM
MOKA3ATEAEM

RSBI KpeauThbi AVHOMUKA CNpPOCA HA KPpeAUT

0 AuHammka cnpoca MCIT HO KpeAUTbl
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AoAsi 0A0BpPEHUU KPEAUTOB OCTAAACDH BbICOKOM

* HEeYAOBAETBOPEHHbIM CMPOC BbIPOC A0 10%, HEMHOrO BbILLE CpeAHEro 3a roA. Aoad MCII,
HEeYBEPEHHbIX B OAODPEHUU KPEAMTA, MOAPOCAA C 2% A0 3%, MOKCUMYMA C HO4YaAAQ 2023 road

= AO 29% COKPATMAQCH AOAS YAOBAETBOPEHHOIO CMPOCA, YTO BCE XEe OCTAETCH UCTOPUYECKM BbICOKMM
nokasareAem. CHUUACSH U MPOLLEHT UMEIOLLIMX KPDEAMT U CYMEBLLMX E€T0 NMOAYYUTb

= 30 MeCil, AOAY OAODPEHUN CpeAM MOAABLLMX 3A9BKM HO KPEAMT OMYCTUAACH A0 69%, TAKXKE Mno-
NPEXHEMY BbILLIE CPEAHETO YPOBHS 30 3 TOAQ

OTHoweHne MCB K AOCTYNMHOCTU KPEAUTOB AoAsi 0AOBPEHMN HA 3ASABKU MO KPEAUTAM K YUCAY UX

3a nocAeaHue 3 mecaua NOAQBLUNX

—8— AOAS OAODPEHUM K MOACBABLUMM 305BKY HO KDEAUT

CpeaHee 3a 3 roaa
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ONTUMU3IM B OTHOLLUEHUU MHBECTULLUU TAKXKE CHUUACS

= KOMMNOHEHTA MHBECTULMM, HECMOTPS HO CHMXKEHME, OCTAAACH HA YPOBHE YBEPEHHOTO POCTA

* OAHOKO WMHBECTULMOHHbBIE TMAQHbI MPEANPUHUMATEAEN CTAAM CAEPXKAHHEE HA dOOHE OXMAQHMM
MOBbILLIEHUS KAIOYEBOM CTABKM: HOPALLMBATL BAOXKEHMS B OM3HEC roTOBbl 33% MCIT - MMHUMYM C dHBAPS

= PAKTMHECKME MHBECTULMM TMPU ITOM  MPOAKTUHECKM HE M3MEHUAMCb — PACLUMPIAM BumsHec 26%
PECMOHAEHTOB, YTO AMLLUb HA 1 M.M. MEHbLLE, Y4EM B MAE

RSBl MHBecTHLMH Aoas MCB, 0OTMEeTUBLUMX POCT U COKPALLLEHUE UHBECTULLUU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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Bo Bcex cermeHTax 6u3Heca CoXpaHAaeTCs YBEPEHHbIU POCT
AEAOBOU AKTUBHOCTMU

* MITHAEKC MAOAOIo OM3HECA MOKA3AA YCKOPEHUE TEMIMOB POCTA OKTMBHOCTKM OAQrOAQPS CYLLLECTBEHHOMY
YAYHLLIEHMIO CUTYALMU C HOMMOM U FOAKTUHECKMM COLITOM

= RSBl cpeaHero bmsHeCca HEMHOTO CHM3UACS MOCAE BbIXOAQ HO PEKOPAHbIM YPOBEHb B MAE 13-30 OOAbLLEN
CAEPXXAHHOCTM KOMMNAHUM B KOEAMTOBAHMM U MHBECTULLMAX

= 3aMeTHEE COKPATUAMCH TEMIMblI POCTA AEAOBOM OKTMBHOCTM M B MUKPOOM3HECE HO JOOHE HEratMBa B
HOCTM MPOACXK U MOAYHEHMA KDEAUTOB, U, KOK CAEACTBME, - MHBECTULNM

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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UHAEKCbI BCeX KAIOYEBbIX BUAOB AEATEABHOCTU TAK)XE OCTAIOTCS
HO BbICOKOM YPOBHE

" IHAEKC B MPOM3BOACTBE OOHOBMA MCTOPMHECKMIN MAKCUMYM 30 CHET YAYYLLUEHMA OAKTUHECKMX MPOACXK M
boAee ONTMMUMCTUYHBIX MACQHOB MO HAMMY. ITA cdpepa ocTaeTcd Hamboaee 9BHbIM BEHEPUMUMAPOM
MMMOPTO3AMELLEHMUS M OCBOEHMS OCBODOOAMBLUMXCS PbIHOYHbIX HULL

= Cdoepbl TOProBAU M YCAYT HEMHOIO COABUAM TEMIMbI POCTA M3-30 HEKOTOPOTO OCAADAEHMI POCTA MO
BCEM KAIOYEBLIM MOKA3ATEAIM AEAOBOM OKTUMBHOCTU 30 MCKAIOYEHMEM KOMMOHEHTbI KOAPSI

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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YacToTta 6AokupoBok cHeTtoB MCI1 BO3pOCAQ — NOBbICUMAACDH

BbISIBAS€MOCTb HEMOAHOM YNAATbl HOAOIoB

3a nocAeAHUN roA CTAOAKMBAAOQCH AU BALLA KOMMAHUSA CO

Mo kakoi npuynHe Baw cyeT/cyeTa 6biAM 3a6AOKMPOBAHbI? (Cpeaun

CAy4asmmn GAOKUPOBKHU CHETOB? Bcex MCH)
e anoron I 77
1% OTYMCAEHME HOAOTOB B 0
YCTAHOBAEHHbIN CPOK
BAHK 30B6A0KMPOBAA cHeT 6e3 1,9%
7% OObICHEHMS MPUYMHBI
4% 4% 115 3 0 NPOTMBOAEMNCTBUM 1,7%
' AETAAM3ALMM AOXOAOB
HapyLLeHWe MPABUA CAQHM 1,.2%
HOAOTOBOM AEKAQPALLMM
MIOH.23 UIOH.24
OLMBKA KOHTPOAMPYIOLLMX 1,0%
B AQ, CTOAKMBOAMCH OpPraHoB
4 AO OAOKMPOBKM CHETA AEAO HE AOLLIAO, HO GAOHK MOMPOCKHA B UIOH.24 T ioH.23
HAC M3MEHUTb XAPAKTEP ONEPALMM MO CYETY
[ToBblLLEHME 3CbeeKTMBHOCTM HOAOTOBOIro AAMMUMHUCTPUPOBAHMA U LLMCprBVBOLI.MFI YBEANYMBAIOT

BEPOSTHOCTb BbISBAEHMS MPOOAEM C HOAOTOBBIMM OTYMCAEHMIMM: B 2 pa3d, A0 5% ot Bcex MCI,

YBEAMYMAOCH AOAS CTOAKHYBLLIMXCS C OAOKMPOOBKOM MO ITOM MPUYUHE

McTodHmk: MCBb AHaauTka, Magram Market Research, AHaAmntU4eckuin LeHTp HAPK



Ho npo6Aema GAOKUMPOBKU CTAAQ MeHee oCcTpoUu A MCI -
CPOKU 3HOYUTEABHO COKPATHUAUCD

Kak A0Aro 6biA 3a6A0KMPOBAH BALL PACHYETHbIN c4eT? (cpeaun HAcKOAbBKO CMABHO GAOKMPOBKA CHETOB CKA3UAACH HO AEATEABHOCTH
TeX, KTO CTAAKMBOAACS 30 MOCAEAHUI F0A) BaALUEro npeAnpuaTua? (Cpeam Tex, KTO CTAAKUMBAACS 30 MOCAEAHUU F0A)
N 407 83%

boaee 10 aAHEMN

75%
OT M9TM AO AECHTU AHEM _ 13%
OT Tpex AC NMATU AHEM I 227
Ha ABO AHS 13%
MIOH.23 MIOH.24
Ha oAMH A€Hb 13%
EHe3HAYMTEABHO CKA3AAACH HO AEITEABHOCTM KOMMOHUM
. UIOH. 24 25 MIOH.23 B Cepbe3HO CKA3OAACh HO AEATEABHOCTM KOMMAHUM

Boaee 5 AHeN cyeTa BblAM 3AOAOKMPOBAHbLI AMLLIb Y MOAOBMHbI M3 CTOAKHYBLLUMXCS C 3Tm MCI, npoTtms 68%
FOAOM pPAOHEE, 4YTO, BEPOATHEE BCErO, CBA3AHO C OMNTUMM3AUMEN BHYTPEHHMX MPOLECCOB OAHKOB W
YAYYLLEHMEM UX B3OUMMOAEMUCTBMA C HOAOTOBbIMM OPTAHOMM

Cepbe3Hoe BAMAHME OAOKMPOBOK HO AEATEABHOCTb OTMEYAET KOXKAbIM TPETUMM M3 CTOAKHYBLUMXCH — 3TO
AULLIb 4% oT BCcex MCIT (AOAS HE BbIDOCAQ 30 TOA)

McTodHmk: MCBb AHaauTka, Magram Market Research, AHaAmntU4eckuin LeHTp HAPK



B 2024 roaoy MCI1 cTAAU 4y Tb YaALWLE CTAAKMBATbLCSH C
HeAOOpPOCOBECTHbLIM NOBEAEHUEM KOHTPAreHTOB

CTAAKMBAAUCH AU C HeAOGPOCOBeCTHbIM nopeAeHnem nAu
MOLUE€HHUYE€CTBOM CO CTOPOHbI KOHTPAreHToB 3Q

C KAQKMMU CAYHASIMU HEAOBPOCOBECTHOrO NOBEAEHUSA UAU
MOLLUEHHUYECTBA KOHTPAreHTOB CTAAKMBAAUCH KOMMNAHKMK B 2024

nocAeAHue 6 mecsues?

%9%

Ad, 1 KOAMYECTBO TAOKMX
CAYYQEB YBEAMYMAOCH

AQ, KOAUYECTBO TAKMX
CAY4OEB TAKOE Xe, KAK M
PAHbLLE

M 13%
s

roay? KoHTpareHr...

CWABHO 30AEPXKMBAA OMAQTY

OTKA3AACH NAQTUTb 3 MOCTABKY
UAM YCAYTY
He oCyLLEeCTBUA OMAQYEHHYIO
PABOTY MAM MOCTABKY

MoCTABMA TOBAP / YCAYTY

L HPA

I 147

I 10%

I 10%

Aa, Ho koamyecTso Takmx ] 3% HEHOAAEXALLETO KOYeCTBA
CAYY4OEB YMEHbLUMAOCE %
y y / 87% ve (lEPEMAHMA) HOLLETO KAMEHTA I 8%
OTMEeTUAU
He CTOAKMBOAMCH 30 339 YXyAWIEHUS BblAGBOA cefs 30 TOro, KEM He 7%
NOCAEAHME 6 MECILLEB, HO ) ° ABASETCS
CTOAKMBOAMCH pOHEE 2 [MOCTOBUA KOHTPAJDAKTHYIO 4%
MPOAYKLMIO
HUKOTAQ HE CTOAKMBOAMCH _ 38% MOAAEABIBAA AOKYMEHTBI 3%
YL
B vi0H.2024 #7 vioH.2023

YBEAMYEHME HACTOTbl TOKMX CAYHOEB OTMETUAM 9% MCIT, 4TO COMNPIKEHO C POCTOM AEAOBOM AKTMBHOCTM B
LLEAOM U NEPECTPOMKOM LLENOYEK MOCTABOK

B 710 Xe& Bpemi O3SKOHOMMYECKMM  MOABEM  MNOCMOCOOCTBOBAA  HEDOABLLOMY  CHMXKXEHMIO
PACAPOCTPAHEHHOCTU NPOBAEM C OMNAATOM OT KOHTPArEHTOB — MX OTMETUMAQ 4YyTb MEHBLLIAS, YEM TOA
Ha3aA, AOAd MCIT (-3 N.A. CYMMAPHO)

McToyHuk: MCB AHaamtnka, Magram Market Research, AHaauTuyeckun ueHTp HAPK



90% MCI1 npoBepsAlOT CBOUX KOHTPAreHTOB, MO MEeHbLUEU Mepe
KQDKAbIM TPETUN — HO BbICOKOM YPOBHE

Kak Bbl 06bIMHO NpoBepsieTe KOHTPAreHTOB? (CpeAU TeX, KTO UMEA
AOroBOpPHbI€ 06A3aTEALCTBA C KOHTPATr€HTAMM)

AOKYMEHTDI ACHHbIX ACHHbIX

ToAbkO OTcyTcTBHE

BbiCOKMI YPOBEHb
npoBepku

peKoMeHAaLMUHU
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Avlib  10% NpeAnPUHUMATEAEM COBCEM HE OCYLLECTBAMIOT MPOBEPKY MNAPTHEPOB, A B cdoepe
NPOM3BOACTBA 3TA AOAS elle Humxe (6%) B CUAY OOAEEe BbICOKOM KYAbTYPbl Yy4€Ta M MAQHMPOBAHMS
NPOLECCOB, A TAKXE MACLUTAOOB KOMMAHUM

[TOAOBMHAO MPEANPUHUMATEAEN MPOBEPAUOT MOTEHLMAABbHBIX KOHTPArEHTOB TOABKO HAO ©A30BOM YPOBHE —
NO OTKPbITbIM MCTOYHUKAM, O TRETb MAQTUT 30 MOAYHEHME MHADOPMALMM O HUX

McTodHmk: MCBb AHaauTka, Magram Market Research, AHaAmntU4eckuin LeHTp HAPK



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMOHEHT MHAEKCA RSBI 30 mam 1 mioHb 2024 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI
O6WMUIA  MUKPO-  MAAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO CCPEPA  MOAOAEXHBIM  XXEHCKOE
OusHec OBusHec  OusHec YCAYT npeAnp-Bo
Bakmeckoe MOHE 46,1 423 49,7 49,8 43,0 50,8 46,0 53,7 45,4
3Ha4eHme MO 44,5 40,8 47,5 49,1 439 45,8 44,1 61,8 45,1
Mpoaaxm
Osinaemoe MOH 58,2 53,5 61,8 64,5 58,0 61,7 55,6 64,4 58,3
3Ha%eHne MO 59,4 57,7 60,8 61,6 59,1 61,1 58,5 72,3 60,0
dakmeckoe MOHb 50,3 46,6 53,4 55,3 50,1 51,3 49,8 56,8 49,6
sHaterne  ais 50,4 48,2 51,2 56,7 49,8 51,0 50,7 62,0 50,2
Kaapbl
Osxacemos MOHb 65,9 61,2 70,6 69,0 62,5 70,8 65,9 70,9 62,2
SHaseHue  Lais 63,4 61,3 63,7 70,5 61,3 65,8 63,6 71,7 63,4
dakmeckoe OHb 59,3 55,6 61,9 65,7 60,7 61,8 55,8 63,9 61,9
KpeanTsbl
3Ha%eHne MO 61,5 57,0 64,6 69,0 62,3 66,1 57,1 62,0 63,7
dakmeckoe MOHb 59,7 54,8 63,5 66,3 58,0 64,7 57,6 63,1 57,4
SHAteHune  aix 59,9 55,9 62,9 65,7 59,8 63,8 57,0 67,4 58,2
MHBECTMLIMM
Osacemos MOHb 64,3 60,6 68,1 66,6 63,9 67,2 62,6 66,4 61,1
3Ha4eHne MO 65,8 63,9 66,5 70,8 66,2 67,3 64,1 73,6 63,4

McTovHuk: MCB AHaamtnka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCSH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI
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