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UHAeKkC RSBl OTCTYNUA K YPOBHIO HOYAAQ FrOAQ, OTPAXAS
OoAee YMepEeHHbIU pOCT OM3HEeC-aOKTUBHOCTHU

AnHamuka mHaekca RSBI v BB P¢

BBM PP, % r/r e | AHAeKC RSBI
pocT
58,1
57,7 ‘
57,1
57,6
55,8
50,0 n.
cnaa 38,5
ddaa’gfég};ggéggda')xz'<';;qz)‘§'5‘a§ggdd>:I'<';;qz)'§'ga§;ﬁgdd’§f<';;£;‘ga§;ﬁgdd’gx<
$50502028C8 8260880235885 555020280082065085288358F8828¢
‘ 2020 ‘ 2021 ‘ 2022 ‘ 2023 ‘ 2024 ‘

McTouHmK: NMCB AHOAUTUKA, AHOAUTUMYECKMM LeHTPp HAPU, Magram Market Research, MOP



AeAoBasi AKTUBHOCTb OM3HECa CAEepXAHHee, YeM MecHL,
HA34aA M TOAOM paHee

N3meHeHHe nHaeKkca RSBl M ero KOMNOHEHT, B MYHKTAX
M3meHeHne mecaL, K mecsLy
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* [IpoAGXMU: TEMIMbI POCTA BoAee
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Cutyauus ¢ NnpoAAXKAMU, HECMOTPSA HaO OCAaOAEeHHue, ocTaeTcH
KoM oOpTHOMU

= KOMMOHEHTA [POACXKM CTAAQ MOKA3bIBATE OOAEE CAEPXAHHbIE TEMIMbI POCTA M3-30 OCAQDOAEHMUS
dOAKTMYECKOrO COBLITA B CETMEHTE — CAEACTBME MEP MO OXACKAEHMIO SKOHOMMKM

= O pocTte Bbipy4kM coolLUMAM 20% KOMMAHMM (-4 n.n. 30 MECHL), 4TO, BMPOYEM, BCE €elle Bbllle
CPEAHEro ypoBHs 3a nocAaeaHme 3 road (17%)

= BTOpOM MeCHL, CAErKa ocAaabeBaeT yBepeHHOCTb MCI1 B AQABHENLLIEM POCTE MPOAOXK

RSBI Mpoaaxu Aoas MCB, oTMEeTUBLLUUX POCT U NAAEHUE BbIPYYKHU
(OTMeHaIoTCa PAKTUHECKME U OXKMAOEMbIE M3MEHEHMUA MOKA3ATEAS)
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KoHKkypeHuuna 6usHeca 3a KaApbl OLLLYTUMO YCUAUBAETCH

= KOAPOBAS AKTMBHOCTb HO MUHUMMYMAOX C OCEHM MPOLLAOTO FTOAQ U3-3a MPOBAEM C FOAKTUHECKMM HAMMOM
HA JOOHE AECPULMTA KOAPOB M AOPOXAIOLLLETO TPYAC

" Y4CAEHHOCTb PABOTHUKOB YOABMAACH Y 21% KOMMAHUM — 3TO MAKCUMYM C AeTa 2020 road. TakXKe TOAbKO
13% peCcnoHAEHTOB (-6 M.M. 30 MEC.) COOBLLIMAM O HOMME HOBbIX COTPYAHMKOB

= XecCTkme YCAOBMA PbIHKA TPYAQ TAKXE HEratMBHO CKA3bIBAKOTCA M HA OXMAQHMAX OU3HECA: AOAS
OMTUMMCTOB COKPATUMAACH HO 8 .M. 30 mecsL, AO 29% MCI

Aoas MCB, OTMEeTUBLUUX POCT U COKPALLEHME NEePCOHAAQ

RSBI Kaapbli
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KpeAuTbl OCTAIOTCA AOCTYMHbIMU, HO OU3HEC MeHee
30UMHTEpPEeCOBAH OpPATb UX NMOA BbICOKUU NPOLLEHT

* KOMNOHEHTA  KpeAMTbl  MOAPOCAQ, OTPCAXKAS  COXPAHEHME  AOCTYMHOCTM  KPEAMTOBAHMS  AAS
NPEANPUHUMATEAEN B MIOAE, ACXKE HECMOTPSA HO CTOBKM

= APOMBEPOM CTOA POCT YUCAQ KOMMNAHUMU, YXKE MMEIOLLMX OMHAHCUMPOBAHME, — CAEACTBME BCMAECKA
CMNpOCA HA KPEAMTbl B MAE-UIOHE HO DOHE YCKOPEHMI POCTA SKOHOMMKM

= OAHOKO B MtoAE MHTEepeC MCI1 K NOAYYEHUIO HOBOTO KPEAMTA BHOBb OCAABOUACH — AO 37% (-2 N.M. 30 Mecsu)

RSBI KpeauThbi AVHOMUKA CNpPOCA HA KPpeAUT

0 AnHammka cnpoca MCI1 HaO KpeAnTbI
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B uione 60AbLIas YacTb MCI, o6paTUMBLUMXCS 30 KPEAUTOM,

NOAYYUAQ OAOOpPEHME

= Aoagd MCIT, MOAYYMBLUMX HOBbIM KPEAMT, COKPATUAACH AO MMHUMYMA 3a 4 mecdua (13%), oTpaxas

OCAQDBAEHME CMPOCA HA JOUHAHCUPOBAHME

= HO AOCTYMHOCTb KPEAMTOBAHMS OCTAAACH BbICOKOM — AOAl KOMMQHUM, MOAYHYMBLLMX OTKA3 B

JOUMHAHCUPOBAHMU, CHMU3UAACH AO 6%

= 13 YUCAQ MOACBLUMX 3QSBKM, OAODPEHUE KPEAMTA MOAYYMAM 67% MCI, BbiLLE CPEAHEro YypOBHS 30

nocaeaHue 3 roaa (61%)
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3a nocAeaHue 3 mecaua
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UHBECTULUOHHAS OKTUBHOCTb OM3HECA NOAABASIETCH
PACTYLLUMU CTABKAMMU

= KOMMNOHEHTA MHBECTULMM YITAAT AO MUHUMYMA C AEKADPS

* [IpeANPUHUMATEAMN CTAAM CAEPXKAHHEE HAPALLUMBATL BAOXEHMA B OM3HEC: 22% peCnOHAEHTOB (-5 m.n. 3a
MEC.) YBEAMHUAU MHBECTMLMM, A 9% (+2 N.M. 30 MEC.) — COKPALLLOAM, HA MMKE C BECHbI MPOLUAOTO road

= B TOM 4yncae MCIT ctaam Boaee KOHCePBATMBHbLI B HOCTM MHBECTUUMOHHbLIX MAGHOB — BbICOKOA KAKOHEBOA
CTABKA OINPAHNYMBAET BO3SMOXKXKHOCTU AAA CTAPTA HOBbLIX MPOOEKTOB

RSBl MHBecTHLMH Aoas MCB, 0OTMEeTUBLUMX POCT U COKPALLLEHUE UHBECTULLUU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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NNo Bcem pasmepam BusHeca AeA0BAsS AKTUBHOCTb COABUAQ
TeMnbl pocTa

= BTOpOM MECHL, MOAPSA CHMXKCAETCS MHAEKC CPEAHEro OM3HECd, HO YBEPEHHbIE MO3ULIMKM POCTA
COXpPaHtoTCA. CpeAHME KOMMAHUM OTMEYAIOT CAOXKHOCTM C HOMMOM U MEHEE CKAOHHbI K MHBECTULLMAM

* [0 TEM XE MPUYIMHAM CHU3MACH MHAEKC MOAbBIX KOMMAHUM, KOTOPbLIE MOBEPX TOO OTMETUAU YXYALLIEHUNE
JOAKTMYECKOro cobITa

* MITHAEKC MMUKPODU3HECO MOKA3OA HEOOABLLOE CHMXEHME HA JOOHE MEHbLLIEN KPEAMUTHOM CKTUBHOCTU U
OOAbLLIETO KOHCEPBATU3IMA B HOCTU MHBECTULLMM

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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Mo Bcem HAMNPABAGHUAM AEATEABHOCTU UHAEKCDHI TAKXKEe
CHU3IUAUCDH, OCTABAACDH B 30HE POCTA

= RSBl B NPOM3BOACTBE OTOLLEA OT MMKA M3-30 CHMXKEHUI KOAPOBOM AKTMBHOCTU, YXYALLEHMA B ADAKTMHECKMX
MHBECTULLMAX U MPOACXKAX

* B CErmeHTax TOProBAM U YCAYT TAKXE HADAIOAQIOTCH NMPOOAEMBI C HOMMOM M OOABLLIMKU MECCUMM3M B
MHBECTULIMOHHbBIX MAQHAX

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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Kaxkabiv TpeTtun MCI1 roToB peKOMEHAOBATb OTKPbITUE
cob6cTBEeHHOro 6M3Heca — AOAS BbipocAa B 1,7 pasa 3a 3 road

FoTOBbI A Bbl PEKOMEHAOBATbH CBOMM APY3bSIM OTKPbITh COGCTBEHHbIN
6Gu3HeC B TeKyLLee Bpems?
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30METHEE BCETO BbIPOCAQ FOTOBHOCTb PEKOMEHAOBATH OTKPbITHE BU3Heca B cdoepe Mpom3BoACTBA, C 15%
AO 32%, — BoAee 4Yem B 2 pa3a

Cpean MpUYMH: NPOLLECCHI MMMOPTO3AMELLEHMS, POCT AOXOAOB HACEAEHMA U PACLUMPEHME KAHOAOB
cObITA, B OCOOEHHOCTM OKTUBM3IMPOBABLLMECS C HOYOAQ MPOLLIAOTO FOAQ

McTtounmk: NMCBb AHaauTka, Magram Market Research



Moyt TpHu U3 YeTbipex MCI1 B Kypce CyTU USMEHEHNN HOAOTOBOM
CUCTEMbI, O KOXKAbIN TPETUU — YXKE OLLEHUA ee BAUSSHUE Ha Ou3HecC

B Kypce AU Bbl U3MEeHEeHUH HOAOrOBOM CUCTEMbI, BCTYNAIOLLLUX B CUAY C
2025 roaa?

HeTt, He B Kypce 19%

AQ, B KypCe, HO HE 3HOKOMbI C CYTbIO U XAPOKTEPLOM
U3MEHEHUM
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AQ, B KypCe U3MEHEHUM B OBLLIMX HEPTAX, HO HE
OLLEHMBAAM BAMSIHME HA HALL BM3HEC

AQ, B Kypce, MOHUMMAEM CYTb U XOPAKTEP UM3MEHEHMMN, _ 379
OLLEHMBOAM BAMAHME HA HALL BU3HEC °

>‘

72% mcn e

Kypce
U3MEHEHUN XOTH
6b1 B 06LLLUX
YyepTax

MCI1 BbICOKO MHODOPMMPOBAHLI O MPEACTOSLLEN HAAOTOBOM PEedOOPME: CKA3bIBAETCS AOCTATOYHO

XOPOLLIMM YPOBEHb BEAEHUS HOAOTOBOTO YYETd, O TAKXE OKTUBHAS MHADOPMALMOHHAS KAMMAHMS B CMUA

McTtounmk: NMCBb AHaauTka, Magram Market Research



Aoan MCI1, Ha KOTOpble HOAOTroBas pechopMa MOXET OKA3ATb
NO3UTUBHbIU U HETATUBHbIU 3P D EKTbI, MPUMEPHO PABHbI

flsaseTca Av Bawa komnanms naateAswmkom HAC B 3aTpoHYT AM u3MmeHeHus YCH Bawy komnaHuio?
HACTOSILLLUA MOMEHT?
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*  HeratmeHbiM adodoekT oT BBeaeHMs HAC noTeHUMAAbBHO MOryT novyBCcTBoBATh 10% MCI1 B cermeHTte B2B, a
MO3UTKBHbIM, OT Nepexoad HaA YCH, — 7% B B2B (AAs ewte 5%, Y KOTOPbIX CHU3MTCS CTABKA HAAOra HA YCH,
MO3UTUB, BEPOITHO, BYAET HUBEAMPOBAH HEOOXOAMMOCTbLIO YNAQTEI HAC)

* - BBIDOPKA OMNPOCA CMELLLEHA B CTOPOHY CErMeEHTA B2B 1 KomnaHmi ¢ BoAee BbICOKMM 0OOPOTOM

McTtounmk: NMCBb AHaauTka, Magram Market Research 13



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMNOHEHT MHAEKCA RSBI 30 1IOHb 1 MIOAb 2024 T.

RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI RSBI
O6WMUIA  MUKPO-  MAAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO CCPEPA  MOAOAEXHBIM  XXEHCKOE
OusHec OwmsHec  OBu3HecC YCAYT npeaAnp-so
dakmeckoe MO 44,9 43,1 453 51,1 41,3 48,1 46,5 53,3 45,1
3Ha4eHme UIOHb 46,1 423 49,7 49,8 43,0 50,8 46,0 53,7 45,4
Mpoaaxm
Oxacemos OAD 58,1 56,9 59,9 56,7 56,4 57,2 60,5 70,7 55,9
3Ha%eHne MIOHb 58,2 53,5 61,8 64,5 58,0 61,7 55,6 64,4 58,3
dakmmeckoe MO 45,7 44,3 47,8 44,5 46,5 43,2 46,8 49,0 44,3
3Ha%eHme MIOHb 50,3 46,6 53,4 55,3 50,1 51,3 49,8 56,8 49,6
Kaapbl
Oxacemoe OAD 61,4 60,3 61,5 65,1 58,4 66,1 61,1 66,1 59,1
3Ha4eHne UIOHb 65,9 61,2 70,6 69,0 62,5 70,8 65,9 70,9 62,2
dakmmeckoe MO 60,2 54,0 64,7 69,8 62,5 62,2 56,2 61,4 61,3
KpeanTsbl
3Ha%eHne MIOHb 59,3 55,6 61,9 65,7 60,7 61,8 55,8 63,9 61,9
dakmmeckos MO 56,4 53,0 58,3 63,7 54,7 59,1 56,3 62,8 54,2
3Ha%eHme MIOHb 59,7 54,8 63,5 66,3 58,0 64,7 57,6 63,1 57,4
MHBECTMLIMM
Oxacemoe OAD 60,1 58,2 62,4 59,7 58,3 63,2 59,7 64,5 57,1
3Ha4eHne UIOHb 59,7 54,8 63,5 66,3 58,0 64,7 57,6 63,1 57,4

McTovHuk: MCB AHaamtnka, Magram Market Research



Cnacmdo 30 BHMMaHMe!

[loApOOHEE C MATEPUMAACMMU Bbl CMOXKETE O3HAKOMMUTLCSH HA CTPAHMLLE HALLETO
CamTQ:;

https://www.psbank.ru/Business/RSBI

‘| OGLL{EPOCCUWCKAA OBLLIECTBEHHARA OPTAHM3ALIMA MAJIOTO M CPEJHEMO NMPEANPUHUMATENTLCTBA
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