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UHAekc RSBl HO MMHMMYMeE C HOYAAA rOAQ, YKA3bIBAET HA
OCAQOAEHUE POCTA AEAOBOU OKTUBHOCTH
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OxAKAEHME NPOAMX U UHBECTAKTUBHOCTU — OCHOBHbIE
TpUrrepbl CNAAa MHAEKCA

N3meHeHHe nHaeKkca RSBl M ero KOMNOHEHT, B MYHKTAX
M3meHeHne mecaL, K mecsLy
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NMpeANPUHMMATEAU PACTEPAAM ONTUMMU3M B HOCTHU CObITA

= KOMMOHEHTA MPOACQXKM BEPHYAACH B 30HY CMAAQ, HO YPOBHM SHBAPS, OTPOXKAS YXYALLEHME CObITA HA

JOOHE TOPMOXKEHMT DSKOHOMMKM

* OXMAQHUS HAMOOAEE 3AMETHO YXYALLUMAMCH. AOAS MECCUMMMCTOB BO3POCAA A0 22% (+5 n.n.),

MOKCUMYMA C FHBAPS

= PAKTUYECKME MPOADXKM TAKXKE YyTb NPOCEAU: 32% OMNPOLLEHHBIX COODLLIMAM O COKPALLLEHUM COBITA, HA

nmke C HA4aAQ AETA

RSBI NMpoaaxu
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Aoasa MCb, OTMeTHBLUUX POCT U NAAEHUE BbIPY4KH
(OTMeHaIoTCa PAKTUHECKME U OXKMAOEMbIE M3MEHEHMUA MOKA3ATEAS)
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Cutyauus ¢ HammomM y MCI1 no-npeXxHemMy CAOXHAS

KaApOBQAsS QKTMBHOCTb HEMHOTO MOAPOCAQ MOCAE CUMABHOTO OCAQBOAEHMA B MIOAE, HO HEXBATKO KAAPOB
OCTAETCH OLLLYTUMOM AAR MPEANPUHUMATEAEM

LLUtaT pacwmpman 15% KOMNAHMM (+2 1.0.), HO O COKPALLEHUMU YUCAQ COTPYAHMKOB COOOLLIMA MOYTU
KOXKAbIM MaTbit MCIT, 4TO, HECMOTPSA HO CHMXKEHMUE, MO-MPEXHEMY BOAMU3IN TPEXAETHUX MOKCUMYMOB

OXMAQHMA MPOAOAXKMAN HEZHAYUTEABHO YXYALLIQTBCH: AOAS MECCUMMCTOB AOCTUIAQ 8%, MAKCMMYMA C
KOHLQA 2022 road, HO ONTUMMCTbI MO-MPEXHEMY NMPEODAAAQIOT

RSBI Kaapbli Aoasa MCB, 0OTMETUBLUMX POCT U COKPALLLEHUE NEePCOHAAA
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BbicOKME CTABKU DOAEE OLLYTUMO CAEPXUBAIOT KPEAUTOBAHUE
MCI

= KomnoHeHTa KpeanTbl HEMHOTO CHM3MAQCH: JOMHOHCUMPOBAHME OCTAETCS AOCTYMHbIM, HO He 0C000
NPEUBAEKATEAbHBIM AAS MCIT B YCAOBMSAX BbICOKMX CTABOK

= OBLLMM CNPOC KOMMAAHMU HO KPEAUTbI CHU3UACH A0 35% — 3TO MUHUMYM C Aekabps 2023 road

RSBI KpeauThbi AvHamuka cnpoca Ha KpeAUuT*

O AuHammka cnpoca MCIT HO KpeAUTDI
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* - CYMMAOPHO AOAS YAOBAETBOPEHHOTO M HEYAOBAETBOPEHHOIO crnpoca MCI
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Cnpoc BbIMbIBAETCSH, HO AOASl OAOBPEHUU NOo-NPEeXHEMY BbiICOKAS

= AoAs MCI1, y)Xe& UMEIOLLMX KPEAUT MAM MOAYYMBLLUMX HOBbIM, COKPOATMAQCH HA 2 n.n., A0 27%, -
MUHUMYM 30 5 mecsLes

= AAS TEX, KTO obpallaercsd 3ad PUHAHCUMPOBAHMEM, OHO OCTAETCa AOCTYMNHbIM: 69% M3 YMCAQ
OOPATUBLLMXCA MOAYYMAM OAODPEHME KPEAUTA, YTO HA YPOBHE MAOKCUMMYMOB

OTHoweHne MCB K AOCTYNMHOCTU KPEAUTOB AoAsi 0AOBPEHMN HA 3ASABKU MO KPEAUTAM K YUCAY UX
3a nocAeaHue 3 mecaua NOAQBLUNX

—0— AOA OAODPEHMI K MOAQBOBLLMM 30SBKY HO KPEAMT

B [TOAY4MAM KDEANT B B He 0AOBPUAM B OTHETHOM Cpeanee 3a 3roaa
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PeKkopAHO BbICOKAOSl AOAS NPEANPUHMMATEAEUN HE TOTOBA
OpaTb KPEAUTbI NOA BbICOKUM NMPOLLEHT

Aoasa MCI, He roToBbIX 6paTb KPEAUTbI U3-30 CTABKMU, U KAOYEBAs cTaBKa LLb

== AOAS TEX, KTO HE 3OUHTEPECOBAH B KPEAMTE M3-30 BbICOKMX CTABOK (ALL)
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UHBECTULLMOHHAA AKTUBHOCTb HO MUMHUMYME C KOHLLA 2022 roAd

= KOMMNOHEHTA MHBECTULIMKM OCTAOAQCH B 30HE POCTA, HO YNAAQ AO MMHUMYMO C AeKa0p4 2022 road

* HOPALLMBOAU UHBECTULLMM TOABKO 20% PECMOHAEHTOB — 3TO MUMHMMYM C HOA0psa 2023 r. MNMAQHUpPYIOT
BKAQAbBIBATbCA B PACLUMPEHME 24% KOMMOAHUM — DTO MUHUMYM 3A MOCAEAHME 10 MecsLeB

= B YCAOBUAX BbICOKMX TMPOLLEHTHbIX CTABOK TMPEANPUHMMATEAN BCE OOAbLLE  CKAOHHDI
BbDKMACGTEABHYIO MO3NLUUIO M HE TOPOMATCA PEAANIOBLIBATbL HOBbLIE MPOOEKTbI

3AHMMATb

Aoas MCB, 0OTMEeTUBLUMX POCT U COKPALLLEHUE UHBECTULLUU
(OTMEYAIOTCH PAKTUHECKME M OXKMACEMbIE M3MEHEHMA MOKA3ATEAS)
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Mo Bcem pasmepam 6usHeca UHAEKCbI TAK)XKE CHU3ZUAUCH

= RSBl CMAbHEE MPOCEA Y MUKPODU3IHECA, OMYCTMBLLMCbH B 30HY CAQDOro pPOCTa AEAOBOM AKTMBHOCTM HA
DOHE YXYALLIEHMI CUTYALMM C MPOACKAMM U MHBECTULLUIMM

* JTHAEKC MOAOTO OM3HECA TAKXKE CHM3MACH M3-30 MEHbLLENM CKAOHHOCTM MPEAMPUHMMATEAEN K
PACLLUMPEHUIO, A TakKkKe 0OoAee CAabOoro KpeamtoBaHMd. B cpeaHem OusHece yxyalleHue
POUHAHCUPOBAHUA MOAHOCTbIO HMBEAMPOBAAO POCT B MPOAOXKAX M KAAPAX

AvHamuka nHaekca RSBI no pasmepam 6usHeca
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Bo Bcex cchepax HabAoAQeTCH 3aMEeAAEHUE TEMMNOB POCTA
AEAOBOU OKTUBHOCTMU

= B capbepe ycayr RSBl 3aMETHO CHUM3MACH HAO POHE YCHMAEHUA MECCUMMIMA MO CObITY U CHUXKXEHMUS
O AKTMHECKMX MHBECTULIMM

= B cermMeHTe TOProBAM QKTMBHOCTb TAKXE COCQBMACCH M3-30 YXYALLEHUS OXMACQHMM MO BbIPYYKE WU
OCAQDAEHUS KPEAMTHOM OKTMBHOCTU. [pn 3TOM B TMPOM3BOACTBE MOMMMO  OXMACOHMM 3AMETHO
YXYALLIMAMUCH M JOAKTUYECKME MPOACXKM, A TAKXKE NPOCEAQ MHBECTULMOHHAS KOMMOHEHTAO

AnHamuka uHaekca RSBl no BUAGM AeITEeAbHOCTH
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B ycAOBMAX AePULUUTA KAAPOB KAXAbIN NATbiM MCIl HOHUMaeT
MUIFPAHTOB, HU3KASA 3APNAATA — OAHO U3 FACBHbIX NPEUMYLLLECTB

MMmeeT An Bawa komnaHus onbiT paboTsl C Kak Bbl c4yMTaETE, KOKME OCHOBHbIE NPEUMYLLLECTBA MOXHO BbIAEAUTb B NPUBAEYEHUU
MUrpaHTamm? K pa6oTte MUrpaHToB?
(pecnoHAEHTbI, UMeloLLLUe ONbIT Pa6oTbl C MUTPAHTAMM)

ﬂpl/IB/\eKCHOT MUTPAHTOB:

HeHOPMMPOBAHHBIN rpadomk 17%

19% HU3KMI YPOBEHb OMACTE Toyac —NEGCG——— 177 t
15% [OTOBbI 6PATH GOAbLLE paBOT:  E——— 17 7
5% & Ce30HHOE NpVBACYEHHe N G——— 167 t
7 MPOM3BOAMTEABHOCTb TpyAC TG—— 157
10% / 10% DKOHOMMS 30 CHET XKMABS, MUTOHs T 97, t
4 BOAEE OTBETCTBEHHbIN NoAXOs ' 870
asr.21 QaBr.24 Y3KOCMeUMAANIUPOBAHHBLIE KOADDI — 87,
Ce30HHO UAU BDEMEHHO HaEM 663 TPYACBOTO AGFOBOPA — 4 t

B Ha NOCTOIHHOM OCHOBE
W OBr.24 aBr.21

=  PAcCTeT BOXKHOCTb GOMHOHCOBbLIX MPEUMYLLLECTB TPYAQ MUIPAHTOB HO doOHE OBLLIETO POCTA 3APMAQT,
B TO BPEMS KAK MPUOPUTET MPOU3BOAMTEABHOCTU TPYAQ MCIT CTAAM OTMEUATH B 2 PA3A pexe

*  YyTb YYOCTUACS BPEMEHHBIM HOEM: PABOTHUKM UMEIOT, KOK MPABUAO, HEBLICOKYIO KBAAMOOUKALLMIO, O
NPEANPUHUMATEAU CTPEMSITCS TAKMM OBPC30M CIKOHOMMUTL M COXPAHMTL TMOKOCTb

McTounmk: NMCBb AHaauTmka, Magram Market Research 12



Kaxabin Tpetnn MCI1 npon3BOACTBEHHOU cchepbl NPUBAEKAET

MUIPAHTOB, AOASl BbIPOCAQ B MOATOPA pa3a 3d 3 road

UmeeT AM Bawia KoMnaHus onbIiT paGoTbl € MUTPAHTAMU?

B HQ NOCTOIHHOM OCHOBE

Ce30HHO MAM BPEMEHHO

32%
16%
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5% 16% /'
11% 13% 7 10%
7 / 8%
2% /7 % / 16% y
/ 14% / 7
9% % 8% % 8% % 8%
7 7. Z
Toprosas MpousBoACTBO Cdbepa ycAayr

.
N

MAaHupyeTe AM Bbl HOMM MUTPAHTOB B 6AMXKaKLLIKE 12 mecsiueB?

14%

QBr.24

boablle Bcero MCI1, HAOHMMAOIOLLMX MUIPAHTOB, B Ccdpbepe MNPOM3BOACTBA: OCTPO MPOSBASETCH

AECOULMT PADOTHMKOB B OOPADATHIBAIOLLLEN MPOMBILLAEHHOCTU U CTPOUTEALCTBE — APAMBEPOB
SKOHOMMYECKOTO NOABEMA

NMOATOPA PA3a YALLLE 30 3 roAd

McTounmk: NMCBb AHaauTmka, Magram Market Research

B CBA31 C HAPACTAHMEM KAAPOBOrO Aedomumta MCIT CTaAM NAQHUPOBATb HOMM MUTPAHTOB MOYTH B



Ludoposusaums obaeriaeT paboToAaTEAIM MOUCK MUTPCAHTOB

M3mMeHMAQCh AU 30 NOCAEAHUN FTOA CUTYALMS C MOMCKOM TPYAOBbIX
MUIPAHTOB?
(pecnoHAEHTbI, UMeloLLUe onbIT Ppa6oTbl C MUTPAHTAMM)

7%
CTOAO A€r4e HOXOAMTb

Cutyaums He 16%

M3IMEHMNACACD W

CTOAO CAOXHEE 8%

. QBr.24 asr.21

3a 3 roaQ CUTYALUMS C MOUCKOM MUTPAHTOB YAYHLLIMAQCH: MOBAUSAO PA3BUTUE MOPTAAOB HAOMMA
LLMdopOBM3ALMA NPOLLECCOB PEMMCTRALMM U AOKYMEHTOODOPOTA, KOTOPLIM TENEPb MPEUMYLLLECTBEHHO
MNPOXOAUT Yepe3 NAATAOOPMY [OCYCAYr, CTABLLYIO ODA3ZATEABHOM AAS MUIPALMOHHOTO Y4E€Td, TAKXE

OKQ3AQAQ MO3UTUBHbIM DD EKT

McTtounmk: NMCBb AHaauTka, Magram Market Research



OCHOBHOE npensaTCcTBUE NPU HOAMME MUTPAHTOB — UX HU3KAS
KBAAUCPUKALMUS

Kak Bbl cyuMTaeTe, KAKME OCHOBHbIE HEAOCTATKU MOXHO BbIAEAUTH B nPUBA€4YeHUU K pGGOTe MMrpGHTOB? (peCHOHAeHTbI,
nmerLwiLne onbiT pCIGOT Cc MMrpGHTGMM)

HY>KHbI OMbITHbBIE KOPUCT M By X O ATE [ — 19%

| |
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I .
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| P 19% AAN\I/IHI/ICTDCITI/IBHI:IG‘ I
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|
HACTble M3MEHEHMS B 3OKOHOAQTEABCTBE %

—

| COMyTCTBYIOLLIME POCXOAbl (KUABE, MATOHNE) | T—— 17

|

|

| S (7, PUHAHCOBbIE |
| 30BbILLIEHHbIE OXMACQHMA MO 3apnadre °

9% nperpaabl I

|

L [NOBbILLIEHHbIE OTYUCAEHMS

W OBr.24 aBr.21

PocT notpebHOCTM B KAAPAOX OOAEE BbICOKOM KBOAAMAOUKALIMM BbIBEA HA MNEPBbIM MAOH MPODAEMBI
HEAOCTATKA HABbLIKOB, A3bIKOBOrO 6Apbepd U OCOBEHHOCTEN MEHTAAUTETA MUTPAHTOB
AAMUHUCTPATUBHBIE CAOXHOCTM HOMMA, HOMPOTKMB, YLLUAM HA BTOPOM MACQH — MOBAMAAQ LUMAOPOBM3ALME
NPOLLECCOB PENMCTPALMM U AOKYMEHTOODOPOTA

McTtounmk: NMCBb AHaauTka, Magram Market Research



Yaw,e Bcero MCIl HOHUMAKOT MUTPAHTOB U3 Y36EeKUCTAHA U
TAAXKUKUCTAHA

MMFpClHTOB U3 KAKUX CTPCaH NpuUuBAeKaeT Bawa komnaHua?
(peCI'IOHAeHTbI, umeruLme onbiT pGGOTbI Cc MMrpCIHTGMM)
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Hanboaee 30METHO 3a NMOCAEAHME 3 TOAQ BbIPOCAQ HACTOTA MNMPpUMBAEHEHMNA pO6OTHl/IKOB 13 Y30EKMCTOHA,
TAAKMKMCTOHA, KO3OXCTAOHA U A3ep601;1A>KCIHC1, HTO OTpaXaeT obLume TEHAEHLMMU POCTA BbE3AHOIO
NMOTOKA M3 3TUX CTPAH

McTtounmk: NMCBb AHaauTka, Magram Market Research



BoBAe4eHHOCTb OM3Heca B noaAepXKy CBO BbipocAa

Y4yacTBOBAAA AM Bawua komnaHua B o6ecnevyeHuu HYXA pOCCMﬁCKMX
BO€HHOCAYXALWLHUX U MOOUAM3OBAHHDIX 30 NOCAEAHUE 6 MecaueB?

1% YHOCTBOBAAU 54% YH4ACTBOBAAU
27% 28%

7

/ 17%

/ .

/ 1% 1%
/IIIIIIIII #
9HB. 23 QBr. 24

B [0C30KA3 MAM MOCTABKM YOCTHBIM AMLIAM B COOP ryMAHMPHOM MOMOLLIM M BAQrOTOBOTEAbHbIE JOOHAbLI M Apyroe

C HOYOAQ MPOLUAOIO road 30METHEE BCErO BbIPOCAA AKTMBHOCTH MCIT B HOCTM B3AMMOAEMCTBME C
OAQroTBOPUTE AbHBIMM CODOHAQMM
HamnboAaee aKTMBHbI B Y4ACTUM MPOM3BOACTBEHHbBIE MPEANPUATUL: KAXKAbIM TPETUM PECTNOHAEHT MOCTABASET

NPOAYKLMIO, O KOXKAbIM 4YETBEPTbIM - COOUPAET TYMOAHUTAPHYIO MOMOLLL WM  B3AMMOAEMCTBYET C
OAQroTBOPUTE AbHBIMM CODOHAQMM

McTtounmk: NMCBb AHaauTka, Magram Market Research



[TpUuAOXKeEHUE 1. PAKTUYECKME U OXKMAQEMbIE 3HAYEHUS
KOMMOHEHT MHAeKCA RSBl 3a ntoab 1 aBrycT 2024 .

RSBI RSBI RSBI RSBI RSB RSBI RSBI RSBI RSBI
O6WMUIA  MUKPO-  MAAbIM  CPEAHUM  TOPrOBAY  MPOM3BOACTBO CCPEPA  MOAOAEXHBIM  XXEHCKOE
OusHec OwmsHec  OBu3HecC YCAYT npeaAnp-so
dakmmeckos TBYCT 44,0 38,7 47,8 52,8 42,9 44,2 453 52,7 48,1
3Ha4eHme MIOAD 44,9 43,1 453 51,1 41,3 48,1 46,5 53,3 45,1
Mpoaaxm
Oxacemoe CEIYCT 54,6 52,6 56,2 56,9 52,9 55,2 56,2 59,6 58,8
3Ha%eHne MIOAD 58,1 56,9 59,9 56,7 56,4 57,2 60,5 70,7 55,9
dakmieckoe SBTYCT 48,0 45,5 49,3 53,6 46,9 51,0 47,0 50,9 49,3
3Ha%eHme MIOAD 45,7 44,3 47,8 44,5 46,5 432 46,8 49,0 44,3
Kaapbl
Osxacemos CBMYCT 60,6 57,7 63,3 63,3 58,1 63,0 61,9 63,7 60,3
3Ha4eHne MIOAD 61,4 60,3 61,5 65,1 58,4 66,1 61,1 66,1 59,1
dakmieckoe IBTYCT 59,6 55,8 63,4 62,5 61,4 62,3 55,3 55,5 62,0
KpeanTsbl
3Ha%eHne MIOAD 60,2 54,0 64,7 69,8 62,5 62,2 56,2 61,4 61,3
dakmieckoe SBTYCT 54,4 51,4 55,9 61,5 54,5 56,7 52,4 58,2 54,3
3Ha%eHme UIOAb 56,4 53,0 58,3 63,7 54,7 59,1 56,3 62,8 54,2
MHBECTMLIMM
Osxacemos CBMYCT 58,6 56,8 59,9 61,6 57,1 61,6 58,3 62,8 57,4
3Ha4eHne MIOAD 60,1 58,2 62,4 59,7 58,3 63,2 59,7 64,5 57,1

McTovHuk: MCB AHaamtnka, Magram Market Research
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